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The Group’s operations include products for consumers as well
as professional users. Products for consumers comprise major
appliances, i.e., refrigerators, freezers, cookers, dryers, washing
machines, dishwashers, room air-conditioners and microwave
ovens, floor-care products and small domestic appliances. Pro-
fessional products comprise food-service equipment for hotels,
restaurants and institutions, as well as laundry equipment for
apartment-house laundry rooms, launderettes, hotels and other
professional users.

In 2012, appliances accounted for 87% (86) of net sales, pro-
fessional products for 5% (6) and small appliances for 8% (8).

Share of sales by business area

Il Major Appliances Europe, Middle East
.‘ and Africa, 31%

Major Appliances North America, 28%

Net sales 2012 compared to 2011

Major Appliances Latin America, 20%

Major Appliances Asia/Pacific, 8%

Small Appliances, 8%

Professional Products, 5%

Net sales in

comparable
Change, year-over-year, % Net sales currencies
Major Appliances
Europe, Middle East and Africa 0.7 3.2
North America 10.9 6.9
Latin America 23.8 34.6
Asia/Pacific 7.0 2.9
Small Appliances 7.8 8.4
Professional Products -5.3 -3.9
Total change 8.3 9.4

e \Weak market conditions in core markets in Europe
adversely impacted earnings for appliances, profes-
sional products and small appliances.

¢ Measures to improve manufacturing footprint were initi-
ated, and SEK 1,082m was charged to operating
income.

e Operating income for appliances in North America
improved significantly and the Group gained market
share.

e Strong volume growth and improved results for the
operations in Latin America.

¢ Continued good sales growth and earnings trend in Asia.

e Average number of employees increased to 59,478
(562,916), due to the acquired companies Olympic
Group and CTI.

Major business events during 2012

September 17. Electrolux launches the first and only pro-
fessional cooking system for consumer homes

Electrolux launches Electrolux Grand Cuisine, a completely new
product category. The ultra-luxury kitchen range is the first pro-
fessional cooking system made specifically for home use and the
first that makes it possible to fully recreate Michelin-star restau-
rant experiences at home. For more information, see
www.grandcuisine.com.

July 3, Electrolux products to be sold at The Home Depot

The Home Depot, the world’s largest home improvement specialty
retailer, will begin selling Electrolux major appliances in the United
States. In a staged roll-out, Electrolux major appliances, under
the Frigidaire, Frigidaire Gallery and Electrolux brands, will be
available for purchase at The Home Depot. The product line will
include ovens, refrigerators, freezers, dishwashers and laundry
machines. For more information go to www.electrolux.com/press.



Major Appliances Europe, Middle East and Africa

SEKm 2012 2011Y
Net sales 34,278 34,029
Operating income 1,142 709
Operating margin, % 3.3 21
Net assets 8,408 9,450
Return on net assets, % 12.7 8.1
Capital expenditure 1,011 1,199

Average number of employees 24,479 20,847

1) Operating income for 2011 include non-recurring costs in the amount of
SEK 690m, see page 20.

Market demand for appliances in Europe declined by 1% year-
over-year in 2012. Western Europe declined by 2% as a result of
weak demand in Southern Europe and the Benelux countries.
Demand in Eastern Europe rose by 3%, driven mainly by growth
in Russia, while demand declined in the rest of Eastern Europe.
Group sales increased year-over-year, in comparable currencies,
as a result of the acquired company Olympic Group, but also as a
result of higher sales volumes. Market shares increased somewhat.
The launch of the next generation of high-end appliances under
the Electrolux brand and the launch of Zanussi products in the

Major Appliances North America

SEKm 2012 20117
Net sales 30,684 27,665
Operating income 1,561 250
Operating margin, % 5.1 0.9
Net assets 5,732 5,316
Return on net assets, % 29.3 4.8
Capital expenditure 1,771 700
Average number of employees 11,319 11,174

1) Operating income for 2011 include non-recurring costs in the amount of
SEK 156m, see page 20.

Market demand in North America for core appliances declined by
2% in 2012 compared with the year-earlier period. Market
demand for microwave ovens and home-comfort products, such
as room air-conditioners increased by 1%. In total, major appli-
ances was unchanged in 2012 year-over year.

Group sales in North America increased in 2012 year-over-year
due to higher volumes of core appliances and improvements in
price and mix. Sales volumes rose in several of the product cat-
egories in core appliances and the Group captured market share.

Operating income improved substantially, mainly as a result of
higher sales prices but also due to higher volumes of core appliances.
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mass-market segment, together with the previous launch of AEG
products, have all contributed to the development.

Operating income declined compared to 2011, excluding non-
recurring costs, as a result of lower sales prices, a deterioration in
country mix and negative results in Egypt. The country mix dete-
riorated as a result of higher sales in Eastern Europe and lower
sales in Southern Europe and the Nordic countries.

However, increased manufacturing efficiency and cost savings
contributed to the operating income.
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During the fourth quarter of 2012, operations in North America
were impacted by extra costs totaling approximately SEK 100m.
Costs for warehousing and transportation were temporarily
higher as a result of entering new distribution channels. In addi-
tion, production costs increased due to the consolidation of
cooker production, with manufacturing being relocated from
’Assomption in Quebec, Canada, to Memphis in Tennessee,
USA.

These activities will continue to impact operating income in
2013, although to a lesser degree.
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Major Appliances Latin America

SEKm 2012 2011
Net sales 22,044 17,810
Operating income 1,590 820
Operating margin, % 7.2 4.6
Net assets 6,700 7,468
Return on net assets, % 22.7 21.2
Capital expenditure 488 526

Average number of employees 13,812 11,537

Market demand for core appliances in Latin America is estimated
to have continued to increase in 2012 year-over-year. Demand for
core appliances in Brazil continued to grow mainly as a result of
tax incentives for appliances, a program that has been partially
extended to June 2013.

Sales for the Latin American operations in 2012 rose year-over-
year as a result of continued volume growth and an improved mix.
Sales in other Latin American markets outside Brazil increased to
about 32% (25) of total sales in 2012, primarily as a result of the
acquisition of CTl in Chile.

Major Appliances Asia/Pacific

SEKm 2012 20117
Net sales 8,405 7,852
Operating income 746 736
Operating margin, % 8.9 9.4
Net assets 2,219 2,040
Return on net assets, % 33.3 37.5
Capital expenditure 411 286
Average number of employees 3,313 3,296

1) Operating income for 2011 include non-recurring costs in the amount of
SEK 20m, see page 20.

Australia and New Zealand

Market demand for major appliances in Australia is estimated to
have declined in 2012 year-over-year. Group sales decreased dur-
ing the year, primarily as a result of lower sales volumes and prices
and a negative customer mix.

Operating income declined for the full-year 2012, mainly due to
declining volumes as a result of a weak market. Lower sales
prices also had a negative impact on operating income. Cost sav-
ings and favorable currency movements contributed positively to
operating income.
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Operating income improved significantly and was the highest ever
recorded. Strong volume growth, higher prices and an improved
product and customer mix contributed to the strong results. The
strengthening of the US dollar against the Brazilian real had a
negative impact on operating income.

The successful integration of the acquired company CTI in
Chile also contributed to the strong results in 2012.
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Southeast Asia and China
Market demand in Southeast Asia is estimated to have continued
showing growth in 2012 vyear-over-year. Demand in China
declined, while Electrolux sales in Southeast Asia and China dis-
played strong growth and the Group’s market shares are esti-
mated to have grown.

Operations in Southeast Asia demonstrate favorable profitabil-
ity and the Group’s operation in China made a positive contribu-
tion to the income trend.



Small Appliances

SEKm 2012 20117
Net sales 9,011 8,359
Operating income 473 543
Operating margin, % 5.2 6.5
Net assets 1,519 2,210
Return on net assets, % 24.7 311
Capital expenditure 196 118
Average number of employees 2,737 2,572

1) Operating income for 2011 include non-recurring costs in the amount of
SEK 45m, see page 20.

Market demand for vacuum cleaners in Europe and North Amer-
ica declined in 2012 compared with the previous year.

Group sales increased year-over-year, mainly as a result of strong
sales growth for small domestic appliances, particularly in Asia/
Pacific. Higher sales of vacuum cleaners, mainly driven by promo-
tion activities in North America around Black Friday, also contrib-
uted to the rise in sales and the Group captured market shares.

Professional Products

SEKm 2012 2011
Net sales 5,571 5,882
Operating income 596 841
Operating margin, % 10.7 14.3
Net assets 896 932
Return on net assets, % 69.1 91.8
Capital expenditure 161 287
Average number of employees 2,581 2,581

Weak market demand in Europe for both professional food-service
equipment and laundry equipment had a negative impact on the
Group's sales volumes in 2012.

Sales of food-service equipment declined year-over-year due to
lower volumes. Operating income declined as a result of lower sales
volumes and a negative mix. However, price increases and produc-
tivity improvements partly offset the decline in operating income.
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Operating income for the full year 2012 declined year-over-year.
The weak markets in Europe and North America had a negative
impact on prices and product mix and operating income declined.
In addition, increased costs for sourced products adversely
impacted income in 2012. The acquired company Somela (CTI) in
Chile had a positive impact on results.
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Continued investments related to the launch of the new ultra-luxury
product range Electrolux Grand Cuisine negatively impacted oper-
ating income for 2012.

Sales of professional laundry equipment declined as a result of
lower volumes and operating income declined. Price increases
and a positive development of the product mix contributed to
operating income.

Operating margin for Professional Products remained stable.
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